The Growing Imperative
of Getting Data Privacy Right
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Those that are aware of regulation like GDPR
are more comfortable with new uses of their data
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Government role + GDPR

Who should be primarily
responsible for protecting
our privacy?

GDPR Sentiment
How has GDPR been received by consumers?
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This is why Cisco works hard to

explain clearly to customers

exactly how data is used in our Don’t understand what
products and services service choices are
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